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GREAT
MASTERS OF
THE PERUVIAN
HIGHLANDS
GOING BACK TO OUR ROOTS
Members join us across the UK
for our Supporter Days.

BUSINESS IS BLOOMING
AT ASANTE
Shared Interest loan used to boost
flower co-operative in Kenya.

A FRUITFUL FUTURE FOR OUR
OLDEST GHANAIAN CUSTOMER
Business is booming for fresh and dried
fruits producer, Bomarts Farms, in Ghana.

WELCOME
Welcome to your summer edition of QR. This issue brings news
of us financing flowers for the first time. Asante in Kenya has
turned a community initiative into a commercial business by selling
their locally grown roses internationally. Read more on pages 6 and
7 about how the co-operative ensures their farmers’ rose
production has alow carbon footprint, even when travelling long
distances.
On page 3, you can read about Tekura
in Ghana, a family-run business that
produces beautiful handmade furniture
from discarded wood. Designed to
promote African culture, each piece
is handcrafted to illustrate a part of
local history. Also in Ghana, BOMARTS
supplies mangos and pineapples to
Sainsbury’s and Waitrose, and is one
of Shared Interest’s longest-standing
customers, read their story on page 11.

Here in the UK, we have just finished a
series of supporter events which brought
supporters together with our staff,
members of our Board and Council.
Over the past four months we visited
Cardiff, Leeds, Liverpool, Birmingham
and London. It was great to meet and
hear the views of so many members
including some of our original investors.
We hope you enjoy our overview of this
year’s events on page 4.

This issue also takes you to the
highlands of Southern Peru, where
a group of herders look after 3,000
alpacas and are improving the
community’s hope for the future.
Find out how the alpacas are treated
like family members, being able to
roam freely, as they love the company
of local residents.

Have a lovely summer,

Patricia

MANAGING
YOUR SHARE
ACCOUNT
For identification purposes, when
making an investment into your Share
Account, please remember to use
your Share Account Number. You will
find this at the top of your statement,
or within the Account Details section
of our online portal. It is 10 digits long
and begins with 10.
Please contact our membership team if
you need any help locating your account
number on 0191 233 9102, or email
membership@shared-interest.com
Important Notice: we have a number of
investments which we cannot identify. If
you think you may have forgotten to use
your Share Account Number, please get
in touch with our membership team.
Online access
We are always looking for ways to reduce
our carbon footprint, and introduced our
online member portal three years ago.
If you would like to receive your
statement and QR online please
get in touch.
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Front page image: Coopecan, alpaca farmers, Peru
Back page image: Dried fruits from Bomarts Farms, Ghana
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CRAFTING AFRICAN
CULTURE WITH
RECLAIMED WOOD
Established in 2000, Tekura
Enterprises is a family-run
business based in Ghana,
producing beautiful handmade
furniture, home décor and
accessories.
Drawing inspiration from Africa’s art
and culture, each unique piece is
handcrafted from wood found lying
on the forest floor, gathered by the
local community and taken to
Tekura’s workshop.
Starting with only two artisans, Tekura
was created by founder, Josephine
Forson’s passion for things made by
hand. Since then, the business has
developed with support from husband
Kweku, and daughter Audrey. They
now have a workshop, showroom and
a retail outlet in Accra, supported by
a team of 25 artisans.
In 2015, they approached Shared Interest
for finance to help them meet their export
orders and further expand their business.
General Manager, Kweku Forson, said:
“Shared Interest has raised the hope
of Tekura and our confidence level to
deliver on buyers’ expectations.

“By meeting our deadlines, we are able
to build buyers’ confidence, which is
crucial for retaining and growing our
customer base.”
Tekura’s existence has had a positive
impact on the community. Not only
do they provide craftwork training to
unschooled and unskilled people, but
they also specialise in cleaning up
dead wood in nearby farms and timber
plantations. This preserves the natural
environment by stopping the spread of
fungal disease.
Last year they employed 19 farmers
specifically to search for the dead
wood required for their work, and
subsequently cut them into logs.
These activities provide seasonal
farmers with an additional income.
So what is next for Tekura? They are
currently in the planning stages of
creating a training centre for excellence.
The first step has been to secure a
seven-acre plot for their design training
and research institute, a state of the
art workshop, and a grand gallery.
Audrey Forson, said: “Our aim for
doing this is to continue to promote
and preserve our rich and diverse
culture as Africans.”
You can read more about Tekura at
www.designtekura.com
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GOING BACK
TO OUR ROOTS
Following our AGM in Newcastle we hit the road and travelled the country to
bring you series of Supporter Days. This was your chance to hear from some of
our customers and understand a little more about the impact of your investment.
The first event took place in Cardiff on the 12th May. We then travelled to Leeds,
Birmingham and Liverpool before finishing in London on the 30th June. All the
events proved lively and were a great opportunity for supporters to meet staff
together with members of our Board and Council. Each event also included a live
Skype link with one of our Regional Managers in either Peru or Kenya.
At the first event in Cardiff, Amanda
Galliano, of Liberation Foods, spoke to
members about the challenges faced by
their nut farmers in the face of climate
change and market price fluctuations.
However, she also expressed delight at
the increasing consumer demand for
their products.
During the day, members also enjoyed
the opportunity to hear from our Regional
Manager for Africa, Rachel Ngondo, who
gave an update via Skype and answered
members’ questions.
In Leeds, Chief Operating Officer for
Traidcraft, Andy Biggs, talked of the
importance of creating a fair and just
supply chain. Members also sampled their
new product range, including an organic,
vegan Geo Bar. We went on to travel to
Birmingham, Liverpool, and London where
we heard from customers, Dalit Candles,
Fullwell Mill and Zaytoun, as well as
our Regional Manager in Latin America,
Paul Sablich. All of these events offered
attendees the opportunity to ask questions
of staff, Board and Council, and we saw
topics ranging from Brexit, bad debts,
and the process of lending decisions.

Members also encouraged each other
to do what they can to support the
continued growth of Shared Interest.
Some of the questions asked included:
How much is climate change
affecting producers?
In the agricultural sector there is a clear
change in harvest patterns. The farmers
are also telling us that their soils have
different requirements and there are
changes in the diseases affecting their
crops. It is said that the latest Roya
outbreak (a fungus affecting coffee plants)
was partly caused by climate change.
Overall, farmers are very vulnerable and
as every year is different; it is difficult
to plan and they need to manage their
finances much more carefully.
Could you explain what you mean
by a buyer customer?
Producer customers are organisations that
we lend to directly. Buyer customers are
organisations who buy from the producer.
This could be an importer, or manufacturer
like Liberation, Traidcraft or TWIN, so the
funds reach the producer directly but the
debt remains with the buyer.

During the events we asked members why they invested and they said:
“It is an effective way of turning ‘me’
into ‘us’, of supporting people and
communities that I want to strengthen.”
“We don’t miss a small amount, but it can
make a huge difference to those who are
lent the money.”

4

“I hope investing is better than donating
to charity in helping people – and I can
give more on a temporary basis, by
investing, than I can by donating.”
“If you want the world to be better for
everyone, where you spend or invest
your money matters. My money is
doing all of this work for me, and I
get an internal warm, fuzzy feeling.”
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VOLUNTEERS:
MAKE THE
DIFFERENCE

Volunteers’ Week takes place each year
at the start of June, and is a fantastic way
of saying thank you to the people who
make such a huge difference by investing
their time.
This nationwide celebration also provides
a great opportunity to reflect on the
impact of Shared Interest volunteers.
There is no such thing as a typical
volunteer at Shared Interest and we value
the many different contributions made by
our current network of over 70 volunteers.
What we do know is that they all want
to share their skills, time, experience,
knowledge and passion.
So far this year, our volunteers have
promoted Shared Interest at over 65
events from Dumfries to Worthing and
many places between.

SHARED-INTEREST.COM

They have shouted about Shared Interest
up and down the country; they have
enabled us to keep people updated with
our impact and we thank them for their
brilliant and diverse contributions to
raising over £3.6million of Share Capital.
So that we can support our volunteers
to continue in their valued roles, please
get in touch if you have any opportunities
for a speaker at a community group, or
a stallholder at a local event, or another
way of raising awareness of Shared
Interest in your area.
Alternatively, if you are interested in
becoming a volunteer yourself, get
in touch on 0191 233 9100 or email
volunteers@shared-interest.com
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BUSINESS IS
BLOOMING
AT ASANTE
According to research published by the World Bank, the top
five flower exporting countries are Kenya, the Netherlands,
Colombia, Ecuador and Ethiopia. Kenya’s horticultural
industry currently ranks as one of the economy’s fastest
growing industries, and the third largest foreign exchange
earner after tourism and tea.
Founded by Peter Mwangi in
January 2013, Asante played to the
strengths of the community, who
were already growing different types
of summer flowers in the local fields.
The organisation provided a more
coordinated approach and marketing
channel. Subsequently Asante has
increased in size from five members
of staff to 35. The staff have diverse
working backgrounds, so are all trained
on every aspect of flower production,
from farming to packaging and export.
Asante’s vision is to be the lead quality
cut flower producer in Africa, which is
ambitious, as they are currently one of
the smallest and youngest flower farms
in Kenya. The team takes pride in what
they refer to as ‘the art and science
of rose growing’, and stock only three
varieties, which they found to be most
in demand from their customers.
Managing Director, John Nyaga, said:
“Financing from Shared Interest has
helped us invest in an expansion
exercise that will enable us to move
from just breaking even, to profitability.
This will help us improve the livelihood
and living standards of our staff and
community around us.
“This is a very noble and purposeful
initiative that will go a long way towards
alleviating poverty in the disadvantaged
communities. We look forward to
an even stronger relationship and
partnership in future.”
Asante has a strong staff-focused ethos,
encouraging entrepreneurial spirit. Not
only are farmers encouraged to take
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paid time off every week to work on
their own business, but are also able
to grow vegetables in a section of
Asante’s flower farm.
John continues: “We can see that very
soon our living standards are going
to improve and we are very excited.
Shared Interest has given us hope.”
Shared Interest Regional Manager,
Rachel Ngondo, said: “The global
flower industry has historically
employed a largely female workforce
of disadvantaged, less educated, and
therefore vulnerable workers. The sector
has suffered with a bad reputation in
the past, but with Fairtrade certification,
conditions have vastly improved.”
To ensure good practice across
their in-country production, Kenya
established their own Flower Council
(KFC) in 1996. KFC operates an
internationally accredited certification
scheme, whose practices – such as
sustainability and social accountability –
sit well with Fairtrade principles.
KFC currently has a membership of
94 flower farms (70% of the exported
flowers); 36 are certified Fairtrade,
and some of the other producers have
expressed interest in joining WFTO.
Rachel continued: “Asante is Shared
Interest’s first flower–producing
customer. Their facility will enable them
to set up an additional green house,
a transportation truck, and grafts for
the roses, which means that less hardy
flowers can rely on the stronger roots
of other plants.”

DID YOU KNOW?
ASANTE IS A TYPE
OF CLASSIC RED
ROSE THAT TRAVELS
WELL, OPENS
SLOWLY AND HAS AN
OUTSTANDING VASE
LIFE. THE TERM ALSO
MEANS ‘THANK YOU’
IN SWAHILI AND HAS
BECOME A POPULAR
NAME FOR BOYS.
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WHERE EXPORT MEETS ENVIRONMENTAL
Four years ago, there was a major
debate in Europe following claims
that transporting flowers and other
horticultural produce amounted
to huge carbon miles, with some
activists advocating for a boycott
of air-freighted produce.
This prompted a study (sponsored by
World Flowers and Sainsbury’s and
conducted by Cranfield University), which
found that Kenyan roses emitted a fifth
of the carbon of Dutch flowers, including
the emissions from growing the crop and
the energy used to create and transport
every component.

SHARED-INTEREST.COM

This is because yields in Kenya are nearly
70% higher and flowers benefit from the
natural heat and light.
More importantly, Kenyan flowers are not
exported with special cargo planes but
instead sit in the underbelly of scheduled
passenger flights, meaning there is no
increase in carbon per unit.
Like other countries, Kenya admits there
is work still to do and subsequently, the
government and the flower industry are
continuously addressing environmental
issues.

They are currently in the process
of setting up a pooled carbon credit
scheme, in which they are looking
at counting all trees planted by each
farm to form a ‘flower industry forest’,
viewing the area collectively in its ability
to absorb carbon from the atmosphere.
This process is referred to as a
‘carbon sink’.

For more information on Asante,
visit asanteflowers.com
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GREAT
MASTERS
OF THE
PERUVIAN
HIGHLANDS
Based in the Arequipa region, in the Southern
Coast of Peru, lies Coopecan – a producer
co-operative of alpaca and vicuña fibre, with
the goal of improving the lives of a group of
alpaca farmers or ‘alpaqueros’.
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Some of the poorest and most remote
communities of the upper Andes,
rely on alpacas to provide their only
chance of income. These hardy
animals, best known for the insulating
quality of their wool, are also a vital
source of transport for goods such
as medicine across the mountainous
terrain.
Most alpaqueros, live in remote areas
high up in the Andes. Many live in clay
houses with no electricity or running
water. Here, alpacas are a vital part of
Peruvian life where more than 50 per cent
of the population survive on less than one
dollar a day. The women and children of
Andean villages nurture their herds all
year round, shearing their coats just
once a year. Alpacas are treated like
family; without them, these remote
Andean communities would face a
serious threat to their livelihoods.

Founded in 2008,
Coopecan is run
by six associations
and 93 individual
alpaqueros.
Together they
care for almost
3,000 camelids in
the highlands of
Southern Peru.

Regional Representative, Jhonny
Cabellos visited Coopecan earlier this
year. He said: “The alpacas live on the
lands of the producers. Found wildly in
the Andes mountains and allowed to
roam freely, they love the company of
the local residents.”
Historically, the Peruvian alpaca fibre
market was handled by two large private
companies, managing 80-90% of the
market. Most of the alpaca breeders
in Peru had no alternative than to sell
to these companies, usually through
intermediaries at low or unfair prices.
For this reason, the role of Coopecan
has been fundamental to promote a fair
supply chain.
Due to the co-operative’s strong
commitment to Fairtrade principles,
Coopecan approached Shared Interest
for support in early 2016, to pay their
farmers on time and develop their
premises to improve efficiency.
It is this holistic approach to their work
that leads Coopecan to support their
alpaqeros with medication for themselves
and their herd, and also advise on good
environmental practices. The result is
better feed, healthier alpacas and better
quality wool.
We wanted to understand more about
these animals who have achieved an
almost mythical status in Peruvian
communities.

SHARED-INTEREST.COM

A passage from page 66 of the book,
“Rituals of Respect” by Inge Bolin tells
us a little more about Peru’s most valued
creatures:
“Everyone, young and old, is aware that
the welfare of the animals determines the
people’s well-being. Still, there is more
to the relationship between the herders
and their animals than the economic
component. Emotions are strong and so
are feelings of love and respect for the
alpacas. They are steady companions
who share in the scarce resources.
“The way in which the people relate to
their animals opens a window into the
herders’ view of the world and their role
in it. Comprehending these complex
relationships between people and
their animals is not easy for outsiders.
Alpacas are not to be dominated and
looked upon as mere resources. They
must be respected in their own right
and the relationship is built on perfect
reciprocity.”

“The impact of the Shared
Interest loan on the lives
of our members, and
especially my family, is
very important because
without it, Coopecan
could not buy fibre directly
from the producers, and
that would cause the
intermediaries to pay us
lower prices for our fibre.
With the loan, Coopecan
can help to keep regulated
the price of the fibre, of
which all benefit with a
higher income for our
alpaca fibre”
Jorge Basilio,
President, Coopecan

9

GAMES SHOULD BE
FUN AND BUSINESS
SHOULDN’T BE BAD
ET Games started life as Pucket Enterprises, named after
their first game. It was founded by David Harvey in 2009,
with help and encouragement from Swerve Concepts.
Based in the UK, they offer three different
games, two of which are handcrafted in
India from Sheesham wood, and the third
handmade in the UK and individually
finished in prisons, using sustainable
hardwoods and organic cloth.
Managing Director, Dave Harvey, was
inspired by seeing ‘Table á l’élastique’
being played in the street while he was
a student in France. He had made one
for his brother that Christmas, and they
became obsessed with it. A few years
later, he heard a talk on fair trade at
his church.
Founder, Dave Harvey, said: “There are
two ideas that motivate our work: first,
we think our games are fun. Second, we
believe that business can make the world
a little bit better, if done in the right way.
We have to admit that the second bit
wasn’t our own idea – our efforts to do
business ethically (and aesthetically) are
inspired by our Christian faith.”
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In 2016 they approached Shared Interest
for finance to grow their business, and
have less dependency on friends and
family for working capital.

THE GAMES
PUCKET
The most popular and established
product, Pucket, is a frantic dexterity
game where players race to catapult
pucks to the other player’s side.
BRIDGET

Dave continued: “Thanks to Shared
Interest, we were able to finance a 20%
increase in orders this year. Shared
Interest’s finance is an important part of
enabling economic growth for people
who need it.”

Bridget is a 3D visual strategy game
where players take turns laying
wooden blocks to build a bridge
across the board.

“Our fair trade supplier, Asha Handicrafts
works with independent craftsmen and
women in India, providing fair wages,
advance payments where necessary,
and support and advice to reach export
markets. Their aim is to increase the
craftsmen and women’s quality of life
in a stable manner, enabling them to
take on their own employees, improve
their living conditions, and send their
children to school.”

Rollet is a four-player wooden
dexterity game, where players roll
ball bearings down a chute aiming
to hit a wooden ball into their
opponent’s goal.

ROLLET

Pucket and Rollet games are made
of wood from well-managed
government plantations and the
Indian representative of the Forestry
Stewardship Counci told ET Games
that for the time being Sheesham
wood is not endangered and is
generally well managed. They said:
“We’ll continue to push wood
sustainability, as it’s an issue we
really care about.”

QUARTERLY RETURN 104

SUMMER 2017

COUNCIL COMMENT

A FRUITFUL FUTURE
LIES AHEAD FOR OUR
OLDEST GHANAIAN
CUSTOMER
With the continuously health-conscious consumer on
the rise, business is booming for fresh and dried fruits
producer, Bomarts Farms, in Ghana.

BOMARTS is Shared Interest’s largest and longest-serving customer in
Ghana, and one of the key players in the fresh fruits export business. As
one of the major employers in the Eastern Region of Ghana, with over 400
employees, they have had a positive impact in the community, and are
prepared to do more as their business continues to grow.
Established in 1985, BOMARTS produce fresh and dried pineapple and
mangos for export. In 2014 Shared Interest provided the organisation with
finance to expand their drying factory. This has allowed more fruits to
be collected from their out growers, so that they can meet the increasing
international demand for dried fruits.
Anthony Botchway, CEO, said: “The Shared Interest facility has greatly
contributed to our growth as a business over the past four years.”
BOMARTS main market is Western Europe, where they sell into ASDA,
Tesco, Waitrose and Sainsbury’s in the UK. Until recently, dried fruit
was a means of preservation, but now it is fast becoming a product in
itself, due to the growing demand for healthy alternative snacks.
BOMARTS was hit hard by the 2015 energy crisis in Ghana, as they
require an uninterrupted supply of electricity for the drying of fruits.
However, the Government of Ghana is addressing the growing
power demand, and promoting renewable energy. The power situation
has improved now, and BOMARTS has also started diversifying into
solar energy, with the support of the Ghana Energy Commission for
the drying facilities.
BOMARTS has grown steadily over the past three years, thanks to Shared
Interest, which offered a better alternative to expensive local finance. Since
the loan, they have become far more competitive in the local marketplace
when competing against other fruit processing companies.
Through the Fairtrade Premium, BOMARTS has supported the
communities in a number of ways:
• Constructed a classroom block for the local kindergarten
• Developed a scholarship scheme to assist students at senior high
school level
• Donated funds to support the construction of a maternity ward within
a local clinic
• Constructed toilet facility in the nearby community of Dobro
• Opened a canteen to provide a daily meal for all workers
SHARED-INTEREST.COM

It was my privilege to represent the Shared Interest
Council at the member event in Birmingham on the
8th June, which just happened to be Polling Day!
Even so, there were more than 40 members present.
I enjoyed the event very much indeed, and it was great
to meet some of the original members from 1990, who
were attending their very first member event.
Over lunch I was asked by a couple of members
what the role of Council was. Maybe some of you
QR readers also ponder the same question.
Some of us Council members certainly do! As you
know there are nine members of Council. Six are
randomly selected, like myself, and a further three
put themselves forward. All are then elected by the
members. We have Council meetings three times
a year, and one joint meeting with the Board of
Directors. Council members help the Directors keep
sight of the Mission, and are representative of the
views of members, to the Board and Management.
The guest speaker at the Birmingham event was
Adam Brett, Director of Fullwell Mill, an importer
of Fairtrade food ingredients, and manufacturer of
Tropical Wholefood products. I was greatly impressed
with their environmentally friendly way of dealing with
waste products. Here are two examples. 70% of the
Cashew nut is waste but, in Burkina Faso, they have
managed to create a specialist treatment operation
and now generate enough power for the entire factory.
They have also worked with their mango producers to
turn fruit waste into bio gas, which again powers the
factory. Adam also explained the “Cycle of Finance”
involved in the business. He told us that there is a
gap of up to 20 months between buying the nuts or
fruits and receiving payment for the finished products.
Fullwell Mill uses loans from Shared Interest to bridge
this funding gap. There were many excellent questions
which Adam dealt with admirably.
Our two Executive Directors, Patricia and Tim then
gave clear overviews of Shared Interest activities and
finance before giving thorough answers to some very
thoughtful questions from attendees. Finally, there was
an informative Skype link with Paul Sablich in Peru.
It was good to hear of the progress being made there.
All in all, it was a useful and productive event held
in the famous Birmingham Custard Factory. I would
encourage all QR readers to attend a future member
event and meet with others whose desire is to
provide loans to those who need them most. Your
Council would love to hear from you. If you have
any suggestions or recommendations that you
would like us to discuss, please contact us at
SIcouncil@shared-interest.com
Rod Gilpin
Member of Council
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Quarterly Return is the newsletter of Shared Interest Society. Shared Interest Society
Ltd is a fair trade lending organisation which is a member of Co-operatives UK.
It uses the pooled investments of its members in the UK to affect real and lasting
improvements to people’s lives in the developing world.
Shared Interest Society Ltd is registered with the Registrar of Mutual Societies,
number 27093R. The Directors decide on what the interest rate payable to
members will be. The interest rate since 1 September 2016 has been 0.25%.

CONTACT US
Shared Interest Society Ltd
Pearl Assurance House
7 New Bridge Street West
Newcastle Upon Tyne
NE1 8AQ
United Kingdom
0191 233 9100
membership@shared-interest.com
www.shared-interest.com
@SharedInterest

